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do-it-with-me generation
Gen Now consumers create versus observe; 
they are all about customization

expert multi-taskers
This consumer expects more functions 
within a smaller profile

3 sensorydeprived
Raised in a world of cold materials and flat 
surfaces, this consumer is deprived of 
important sensory experiences

4 visually oriented
¢ƘŜȅ ŘƻƴΩǘ ǊŜŀŘ ƭŜŦǘ ǘƻ ǊƛƎƘǘΣ ōǳǘ ǎŎŀƴ 
looking for visual cues

5 experiencegeneration
Beyond value and price, this group expects 
an experience when using product

6 they are the 24/7 consumer
Google, YouTube, Twitter, Facebook, Hulu, 
Flickrϧ ƛ¢ǳƴŜǎ ƴŜǾŜǊ ŎƭƻǎŜΧ  5ƻ ȅƻǳΚ

7 smartestgeneration
This group is the most highly educated 
generation

8 mobile consumers
Consuming everything on the go ςdata, food, 
media, music, books etc. 

9 look-at-mementality
Design and product makes a personal statement 
about this consumer

10 unisex convergence
A two-fold trend encompassing the power of 
women influencing design & color as well as the 
increasing comfort of men with design & color

THE AVIARY ςAUSTIN, TXABSOLUTE HOME

©2010 Sphere Marketing, LLC

gen now
10 things

{ ages 15 ς34 }  84 million



do-it-with-kcõ

JOTTABLE TABLE WITH WHITEBOARD SURFACE

CALIFORNIA WEST

THE GULCH NASHVILLE

THE SWEAT SHOP PARIS

ADIDAS - PARIS
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http://3rings.designerpages.com/2010/03/12/ums-jottable-a-table-that-captures-creativity/
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EYES ON SPANISH DESIGN SAFO SOFA

LAND PEEL BY 
SHIN YAMASHITA 
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¢ƘŜ άwŀƛƴōƻǿ /ƻǾŜέ ǇŀǊƪƛƴƎ ǎǘǊǳŎǘǳǊŜ ǿŀǎ ŘŜǎƛƎƴŜŘ ǘƻ ŀŎǘ ŀǎ ŀ Ǿƛǎǳŀƭ ƳŜŘƛǳƳ ŦƻǊ ǎƻǳƴŘ ς38 speakers 
play an array of crooning natural New England sounds in harmony with the colored glass and elevator 
buttons chirp, twitter and whistle to add to the sensory atmosphere.

SYMPHONIC HOUSE - MICHIGAN ANNA KYYRO QUINN


