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10 things::—

(but were afraid to ask...)

do-it-with-me generation
GenNow consumers create versus observe;
they are all about customization

expert multi-taskers

This consumer expects more functions
within a smaller profile

sensorydeprived
Raised in a world of cold materials and flat
surfaces, this consumer is deprived of
important sensory experiences

visuallyoriented
¢tKSe R2y Q0 NBIFIR ST
looking for visual cues

experiencegeneration

Beyond value and price, this group expects
an experience when using product

they are the24/7 consumer

Google, YouTube, TwittdracebookHulu,
Flickis A¢dzySa ySOSNI Of 24

artestgeneratlon
This group is the most highly educated
generation

mobile consumers

Consuming everything on the galata, food,
media, music, books etc.

look-at-me mentality

Design and product makes a personal statement
about this consumer

unisexconvergence
A two-fold trend encompassing the power of
women influencing design & color as well as the
increasing comfort of men with design & color
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doit-with-k ¢ O

ADIDAS PARIS

/
JOTTABLE TABLE WITH WHITEBOARD SURFACE THE SWEAT SHOP PARIS
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http://3rings.designerpages.com/2010/03/12/ums-jottable-a-table-that-captures-creativity/

multitasker®

LAND PEEL BY
SHIN YAMASHITA

EYES ON SPANISH DESIGN SAFO SOFA
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SYMPHONIC HOUSECHIGAN ANNA KYYRO QUINN
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play an array of crooning natural New England sounds in harmony with the colored glass and elevatol

buttons chirp, twitter and whistle to add to the sensory atmosphere.
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